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elaborating on the contextual influence on the use of a specific metaphor. Its use of 
bottom-up approach is supposed to inspire more research to take into consideration 
the use of naturally-occurring data in metaphor analysis. 
1.4 Outline of the study 
Before answering these questions m Chapter 6, Chapter 1 will introduce the 
definition of metaphor adopted in the study after the central ideas of Conceptual 
Metaphor Theory are elaborated. Chapter 1 also introduces the basic concepts of 
metaphor, as well as the typographical conventions used in the study. A review of 
the conceptual metaphor theory and studies of metaphor in business discourse is 
presented in Chapter 2. The choice of a corpus-based methodological approach to 
facilitate metaphor studies is explained in Chapter 3. The detailed findings of my 
study will be provided in Chapter 4 and Chapter 5. Chapter 4 and 5 will focus on the 
findings of war metaphorical expressions found in the two business corpora and the 
comparison of the expressisons. Chapter 6 draws the conclusion and provides 
implications for future investigations into metaphor in business and financial 
discourse. 
1.5 Terminology and typographical conventions used in the study 
Here is an example to illustrate the terminology. 
Exchanges are the pipe lines that connect buyers and sellers in the marketplace. 
(Shares of Exchanges Sink with Markets, New York Times, 2008/08/01) 
The entity of pipeline is the Source, the corporation of stock exchange is the Target, 
and the· similarity, the stated Ground, is the shared attribute of connection that both 
the stock exchange and a pipeline have. Liquids and gases which are pressured into 
liquids can be transported via pipelines. A stock exchange is a link between the stock 
brokers and traders by providing services for them to buy and sell stocks, bonds and 
other securities. The transactions between buyers and sellers of stocks and securities 
are conducted at the floor of the exchange. So the shared feature of connection is a 
major characteristic of a pipeline and a stock exchange. The transactions involving 
money exchanges are compared to fluids transported along the pipeline through this 
metaphor. 
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